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Introduction

Political communication has deeply changed since the introduction of the Internet.
Traditional media indeed remain important tools, but they are no longer central to the process.
There are numerous factors that force political actors to expand their communication
activities to social media. From one perspective, they gain greater control over the
communication process. Each of them can construct the necessary image, as well as produce
and promote unique content, with limited third-party intervention. From another perspective,
these platforms gather large audiences of potential voters. Their share of global users is
59.4% of the total population®. Today, staying competitive requires having a strong online
presence. Social media are considered as a main communication channel in this PhD

dissertation.

Americans are often regarded as pioneers of online trends. US Senator Howard Dean has
been called the “father of all Web campaigns,” while candidate Barack Obama further
transformed this experience into the first successful Internet election?. The latter’s online
presence included 15 social media platforms. He also developed “my.barackobama.com,” his
own social network equivalent. Obama’s strategy of building online communities and voter
networks resulted in 3.2 million “supporters” on Facebook, 1 million “friends” on MySpace,
and victory during the 2008 presidential election®. Apart from this, social media contributed
to the double triumph of populist candidate Donald Trump. His Facebook campaign was built
around microtargeting practice, which tailored ads to different audiences based on their
interests. His Twitter style was compared to “the Ernest Hemingway of 140 characters”?.
Even the ban could not stop his online activity because Trump created his own source of
“real” news, namely the “Truth Social” platform. This example changed the optics of the role

of social media in democracy.

1'S. Kemp, Digital 2023: Global Overview Report, https://datareportal.com/reports/digital-2023-global-
overview-report (accessed on 11.04.2023).

2 G. Gongalves, Political communication, [in:] Heath R. L., & Johansen W. (Eds.), The International
Encyclopedia of Strategic Communication, John Wiley & Sons, Boston 2018, p. 3.

3P.J. Maarek, Politics 2.0: New Forms of Digital Political Marketing and Political Communication, “Tripodos”
2014, 1(34), p. 16.

4V. Zinichenko, (Volodymyr) Trump or Donald (Zelenskyy). A comparative analysis of the winning campaigns
in 2016 and 2019, Adam Mickiewicz University, Poznan 2020.
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The state of events in the post-Soviet region has its unique direction. Among other things,
Ukrainian and Belarusian political actors have demonstrated notable experience in using
social media. This communication tool serves as a modifier of political and media systems
there. The former country has a transitional or hybrid regime, where the majority of
traditional media operate under oligarchic control. Its authorities also imposed military
censorship in 2022. The latter country has a consolidated authoritarian regime, where all
political and media processes are subordinate to Alexander Lukashenko. Despite all this,
social media played a certain role in the victory of Ukrainian comedian Volodymyr
Zelenskyy during the 2019 presidential election, while Telegram posts bypassed traditional
censorship and led to the biggest protests in Belarusian history. “Do you have the ability to
block Telegram channels? Nobody has it, not even those who invented this entire web —
Americans... Even if the Internet is turned off today, these Telegram channels will work
from Poland,” Lukashenko admitted®. These points served as the primary motivation for
undertaking this research.

According to the literature review, the patterns of using social media for political
communication in Ukraine and Belarus have not yet been comprehensively explored.
Although the Russia-Ukraine war has generated a large number of research papers, other
developments in these post-Soviet countries have attracted little attention. Specifically, there
were approximately 20 scientific articles as of 2020, or initial period of the study. Ukrainian
group focused mainly on Facebook and X (formerly known as Twitter), while other online
platforms were neglected. Most of the articles were written in English. Belarusian group
preferred not to analyze the content of specific social media, but to explain their impact in

general. The dominant language was Russian.

The most popular research topic related to Ukraine was Euromaidan, when some authors
tried to understand the role of social media in mobilizing protests. In particular, Ronzhyn put
“coordination and mobilization” among their four main functions during such events. He
noted that protesters used this tool in order to prepare for possible attacks by police forces.
The other three functions were the exchange of tactical information and news, calls for the

> BELTA, Lukashenko predupredil o negativnom vliyanii Telegram-kanalov: nekotorym lyudyam zadurili
mozgi, https://www.belta.by/president/view/lukashenko-predupredil-0-negativnom-vlijanii-telegram-kanalov-
nekotorym-ljudjam-zadurili-mozgi-406066-2020/ (accessed on 01.06.2021).
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necessary supplies and funding, as well as the external communication with other countries®.
Next, Brantly used the definition of “information communications technologies” in line with
“social media.” He built his work around the concept of social mobilization and analyzed it
from the perspective of cultural theories. His main finding was that social media contributed
significantly to the process of physical mobilization, but they were not the only tool. In
addition, the content produced in the Western part of Ukraine or in the Ukrainian language
expressed the greatest support for Euromaidan’. Finally, Piechota and Rajczyk directly asked
protestors about their experiences with social media. The authors conducted surveys among
students. The results showed that social media were their main source of information.
Moreover, students used them to create, comment, disseminate information, as well as

communicate with each other®.

Onuch wrote one of the most exhaustive studies on the role of social media during
Euromaidan. She researched both audience and content. The data gave her the opportunity to
describe average demonstrators, their motivations for participation, and their social media
practices. Onuch also gave examples of some framing patterns used for mobilization (e.g.
slogans, language constructions). The key takeaway was that social media did not mobilize
people. Nonetheless, they influenced people’s motivation and formed their demands through

the dissemination of information®.

Two research papers identified social media as a tool of geopolitical influence in Ukraine.
According to Simons, shared values and norms, as well as the proper use of emotions, made
it possible “to control what people think about.” Pro-Euromaidan communities on Facebook
(with European political direction) appealed to the enthusiasm of protesters, while anti-

Euromaidan communities (with Russian political direction) created a sense of fear. The

& A. Ronzhyn, The use of Facebook and Twitter during the 2013-2014 protests in Ukraine, [in:] Proceedings
of the European Conference on Social Media, European Conference on Social Media (ECSM 2014), Brighton
2014, pp. 442-449.

" A.F. Brantly, From Cyberspace to Independence Square: Understanding the Impact of Social Media on
Physical Protest Mobilization During Ukraine’s Euromaidan Revolution, “Journal of Information Technology
& Politics” 2019, Volume 16, Issue 4, pp. 360-378.

8 G. Piechota & R. Rajczyk, Media spotecznosciowe w protestach politycznych na przykladzie ukrainskiej
rewolucji godnosci, [w:] D. Piontek, S. Ossowski (red.), Komunikowanie spoleczne w dobie nowych
technologii, 2017, pp. 21-34.

® 0. Onuch, EuroMaidan Protests in Ukraine: Social Media Versus Social Networks, “Problems of Post-
Communism” 2015, Volume 62, Issue 4, pp. 217-235.



author incorporated the concepts of “persuasion and influence” alongside the information
function of social media®®. In turn, Dobysh focused exclusively on pro-Russian subscriptions
regarding territorial location in Ukraine. He built his work around the concept of “political
behavior” on social media platforms. His conclusions demonstrated that pro-Russian
communities produced “broader geopolitical narratives and imaginations of different

territories.” This tactic worked in eastern Ukraine and in Crimeal?.

There were some post-Euromaidan studies. Smirnova analyzed the concepts of “electronic
government” and “electronic democracy.” She identified legal challenges in Ukrainian
realities*?. Ronzhyn described the practices of civil activism on Facebook. He summarized
that former Euromaidan online communities became a source of news and calls for action®®.
However, this work could be classified as an overview. Ronzhyn did not provide enough

arguments for his explanatory framework. There was no logical structure in the article.

Despite the widespread use of social media during the 2019 presidential election in Ukraine,
scientists have produced only a few research papers on the topic. Zakharchenko,
Maksimtsova, lurchenko, Shevchenko, and Fedushko analyzed the behavior of followers of
the two main rivals, namely former President Poroshenko and future President Zelenskyy.
According to the results'4, their supporters produced almost the same number of posts, but
Poroshenko achieved greater interaction (e.g. comments, likes). The authors covered the
audience characteristics in detail. Although they compared Ukrainian online strategies with
American ones, this part was a bit controversial. Some points were based on assumptions

without any evidence.

10 G. Simons, Euromaidan and the Geopolitical Struggle for Influence on Ukraine via New Media, “Eurasia
2.0: Russian Geopolitics in the Age of New Media” 2015, pp. 275-294.

11 M. Dobysh, Euromaidan and conflict in Eastern Ukraine in social networking sites: Territorial differences
of pro-Russian subscriptions in Ukraine, “Hungarian Geographical Bulletin” 2019, Volume 68, Issue 1, pp. 51-
64.

12 N. Smirnova, E-government and Social Media in Ukraine: Global Challenges for Legal Regulations, “Lex
Portus” 2020, Volume 1, Issue 21, pp. 69-84.

13 A. Ronzhyn, Social media activism in post-Euromaidan Ukrainian politics and civil society, [in:] 2016
Conference for E-Democracy and Open Government (CeDEM), IEEE, 2016, pp. 96-101.

14 A. Zakharchenko, Y. Maksimtsova, V. lurchenko, V. Shevchenko & S. Fedushko, Under the conditions of
Non-Agenda ownership: Social media users in the 2019 Ukrainian presidential elections campaign, arXiv
(Cornell University), 2019.
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Alberti and De Serio attempted to analyze the digital strategies of the two candidates on
Facebook and Twitter (currently known as X). The authors identified Zelenskyy’s campaign
as the example of a new way of conduction politics. Their study was built around the concept
of “democratization” provided by social media'®. Nonetheless, they did not give too many
details. Alberti and De Serio extracted only general information about Facebook pages (posts
per day/average, total reactions, as well as shares, comments, likes, wows, angry, thankful,
haha per post). The three most popular posts from both sides were collected to draw

qualitative conclusions. There were many inaccuracies in information.

Regarding Belarus, the role of social media during protest actions was the key topic among
the first group of studies. Tarkowski, Fathy and Melyantsou covered online strategies of
2010-2011. They identified three social media functions: dissemination of information,
assistance in the preparation of protest actions, and support of communication with the
diaspora around the world. “Online freedom” was opposed to censorship of traditional media.
It seems that Belarusian authorities felt a certain threat from social media as early as 2010,
when they began to introduce some regulations on online activities®. llyina provided more
information on the topic of legislation’. Moving forward, Herasimenka focused on the role
of social media in 2011-2013 public campaigns under “nondemocratic” conditions. He was
the only one author of this literature review, who determined specific contextual features of
the Belarusian case (e.g. Internet access, political dynamics, and media environment). The
work was built around the concept of “political engagement.” According to the results, online
platforms were successful in addressing environmental issues and advocating ordinary
people, but they were unable to influence foreign policy changes or government-related

issues’®.

The second group of articles was connected with blogging. Stsipanau opened the discussion

in 2017. He demonstrated the prospects of this form of activity for show business and

15 A, Alberti & L. De Serio, Social media and politics: the case of Ukraine, “Geopolitical, Social Security and
Freedom Journal” 2020, 3(1), pp. 65-86.

16 A, Tarkowski., B. Fathy & D. Melyantsou, From the network to the streets: Online tools and democratization
in Egypt and Belarus, “Policy Brief” 2011, Issue 5, pp. 1-12.

I7E. M. llyina, Setevyye aspekty politicheskogo protsessa v usloviyakh razvitiya informatsionnogo obshchestva
v Respublike Belarus, “Resp. in-ta vyssh. shk. Filos.-gumanitar. nauki:sb. nauch. st.” 2012, Issue 11, pp. 73-80.
18 A, Herasimenka, Political participation and internet platforms: How new communication technologies help
Belarusian civic activists, “Politics and Society in Belarus” 2016, Issue 1, pp. 4-12.
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politics'®. Rudnik conducted in-depth research on the topic. She studied self-censorship
among bloggers in Belarus and Russia, or the authoritarian countries. The basic concept was
“the spiral of silence,” when government regulations influenced freedom of expression. It
was revealed that bloggers have become the counter-power, or “the main information source
alternative to state-owned and/or state-controlled media.” Although they were not afraid to
criticize the Belarusian authorities, the main reasons for self-censorship were threats to
family, pressure from secret services, and ethical considerations®. Only a small part of the

qualitative analysis was devoted to the text materials of bloggers in this paper.

The third group of articles concerned the representation Belarusian government on social
media platforms. Stsipanau counted 11 accounts of ministries on Twitter in 2014. Most of
them performed an information function. Some facilitated communication with appropriate
government agencies. Ministry of Foreign Affairs and law enforcement agencies used this
communication tool in the most effective way?. Parfenchyk came to the same conclusion in
201722, These facts proved the preparation of the Belarusian authorities for competition in

the online space.

Stsiapanau was one of the most productive Belarusian researchers to date. He analyzed the
advantages of the Telegram messenger and determined its place in the Belarusian media
environment?3, His other work focused on traditional media accounts on social networks. The
author defined their news distribution strategies and paid special attention to the use of

Internet memes?*.

Finally, there was only one comparative analysis of social media between Ukraine and
Belarus. Pospieszna and Galus interviewed civic activists from the two countries about their

experiences with and attitudes toward this communication tool. The authors determined that

19 U. Stsiapanau, Belorusskiy videobloging: Stanovleniye segmenta mediarynka, Journalism-2017: state,
problems and prospects: materials of the 19th International scientific practical conference, 2017, pp. 369-372.
20 A, Rudnik, Why do bloggers keep silent? Self-censorship in social media: cases of Belarus and Russia
[Master’s thesis], Sodertérn University, School of Social Sciences, 2020.

2L U. Stsiapanau, 4naliz ispol zovaniya servisa “Tvitter” v rabote belorusskikh respublikanskikh gosorganov,
“Bulletin of the BSU” 2014, Volume 4, Issue 1, pp. 77-80.

22 A A. Parfenchyk, The Use of Social Networks in Public Administration, “State and municipal management
issues” 2017, Issue 2.

2 U. Stsiapanau, Messendzher Telegram v informatsionnom prostranstve Belarusi, “BSU” 2018, pp. 240-245.
24 1dem, Social media as content distribution channel for Belarusian mass media. Journal of the Belarusian
State University, “Journalism and Pedagogics” 2017, Issue 1, pp. 100-105.
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social media were more related to the concept of “Liberation Technology” (provide benefits)
than “Net Delusion” (provide harm). The information, networking and mobilization roles of

social media were analyzed in detail?®.

It seems that researchers have paid more attention to the topic of social media in Ukraine
than in Belarus. The literature review identified several gaps that need to be addressed. First,
previous knowledge about the two countries should be updated (e.g. political systems, media
systems, social media use). Second, online political communication should be investigated
from the perspective of various political actors. Third, it is possible to deepen knowledge
about different periods (e.g. election, routine, crisis). Fourth, the Telegram platform should
be studied in detail due to its significance for the post-Soviet region. Fifth, there is a lack of
comparative research examining post-Soviet countries other than Russia. This PhD

dissertation fills all the gaps.

The research describes general patterns of political communication via social media in
Ukraine and Belarus. It should be considered as the first attempt to raise this scientific
problem. The main research objectives are constructed based on context, content, and
correlation. The first objective is to explore the political and media systems of Ukraine and
Belarus, which justify the choice of social media. The second objective is to reveal the
elements of social media strategies from the perspective of various political actors in Ukraine
and Belarus, and to compare them. Facebook in Ukraine and Telegram in Belarus were
chosen for the analysis, which included 5 research periods. Since there is a political actor-
citizen axis, the third objective is to investigate the possible correlations between the
consumption of information about political actors, on the one hand, and online participation,
offline participation, political knowledge, on the other hand, among Ukrainians and
Belarusians. These objectives are transformed into the following research questions:

RQ1. How do various post-Soviet conditions (media, politics) justify the choice of social

media as a political communication tool?

% p. Pospieszna & A. Galus, ‘Liberation Technology’ or ‘Net Delusion’? Civic Activists’ Perceptions of Social
Media as a Platform for Civic Activism in Belarus and Ukraine, “Europe-Asia Studies” 2019, Volume 71, Issue
10, pp. 1664-1684.
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RQ2. What are the similar and different patterns of using social media for the political

communication in democratic Ukraine and authoritarian Belarus?

RQ3. To what extent are Ukrainians and Belarusians exposed to the communication of

political actors on social media?

The first hypothesis is based on Hallin and Mancini’s reflections about the structure of media
markets in the digital age. They cite the example of the Arab Spring, when the authorities
were able to impose severe restrictions on popular traditional media. However, they did not
do the same with the Internet®®. Thus, the hypothesis is proposed as follows: H1. The political

system controls the traditional media system more than the one modified by digital factors.

According to the study of Bulovsky, democratic leaders tend to tweet more and share more
information in their tweets than authoritarian leaders®’. Nonetheless, Herasimenka’s research
indicates that censorship prevents Belarusian activists from fully utilizing Internet
platforms?®. Moreover, there is a new generation of Belarusian political actors, who started
using Telegram during the 2020 presidential campaign. They do not have enough online
experience. It could shape their posting dynamics. Therefore, the hypothesis is proposed as
follows: H2. Political actors from authoritarian Belarus use social media less diversely in

terms of topics, functions, and frequency of posts than those from democratic Ukraine do.

Karlsen and Enjolras list mobilization among the political motivations for using social
media?®. Furthermore, ordinary people associate these online platforms with a source of
knowledge about politics®. The greatest influence is determined among the youth audience®!.
Given all this, it would be valuable to determine which type of content delivery — direct or

% D.C. Hallin & P. Mancini, Comparing Media Systems Beyond the Western World, Cambridge University
Press, 2012.

27 A. Bulovsky, Authoritarian communication on social media: The relationship between democracy and
leaders’ digital communicative practices, “International Communication Gazette” 2018, 81(1), pp. 20-45.

28 A, Herasimenka, Political participation..., 0p. Cit., pp. 4-12.

2 R. Karlsen & B. Enjolras, Styles of Social Media Campaigning and Influence in a Hybrid Political
Communication System: Linking Candidate Survey Data with Twitter Data, “The International Journal of
Press/Politics” 2016, Vol. 21 (3), pp. 338-357.

30 ], Jakubowski & I. Olejnik, Online Communities and Online Activities of Politicians - Opinions of Internet
Users, ,.Srodkowoeuropejskie Studia Polityczne” 2015, nr 3, pp. 183-201.

31 Ibidem; F. Marquart, J. Ohme & J. Méller, Following Politicians on Social Media: Effects for Political
Information, Peer Communication, and Youth Engagement, “Media and Communication” 2020, Volume 8,
Issue 2, pp. 197-207.
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indirect — proves to have better correlation on social media. Thus, the hypothesis is proposed
as follows: H3. Citizens, especially younger ones, benefit more from direct than indirect

communication of political actors on social media.

Source analysis was utilized in the theoretical part of the research, while quantitative and
qualitative methodology were applied in the empirical part of the research. Triangulation of
methods (content analysis, survey, comparative method) were used in order to ensure greater
reliability of its results. Specifically, content analysis was essential for processing social
media posts (the main unit of examination). Surveys helped reveal potential correlations.
Comparative analysis made it possible to identify universal and contextual trends in Ukraine

and Belarus.

As for content analysis, it consisted of two stages. First, the content of social media posts
was examined. Second, the numbers of basic statistical information was counted. The
appropriate order was chosen due to the large amount of data. Priority was given to
information about content over information about the number of followers, interactions, etc.
The latter seem to play a less important role in the constantly changing online environment

with a large number of users.

Facebook in Ukraine and Telegram in Belarus were chosen because of their popularity and
characteristics, which distinguish them from other social media in the respective countries.
The former was the leading social network among Ukrainians, while the latter was the safest
messenger for Belarusians in 2020. It is assumed that these online platforms gathered the

largest number of political representatives.

The research sample comprised of 13 political actors from Ukraine and 13 political actors
from Belarus. They were divided into 5 groups: presidential candidates, political parties,
most popular politicians, mayors, bloggers/influencers. The latter group added value to this
PhD dissertation. It was impossible to ignore their participation in the political life of these
countries, especially when they successfully operate from abroad. Although Anatoliy Shariy
created his own Ukrainian political party, NEXTA Live have not declared its ambitions in
Belarusian politics yet. However, the online activity of the Belarusian team cannot be called
purely media-based due to the coordination of protests and the expression of political

positions in their posts. It is also known that people from various fields become political

15



figures in Ukraine and Belarus because of their popularity (e.g. Zelenskyy, Tsikhanouskaya).
NEXTA Live is the most famous Telegram channel in Belarus as of 2020. Since its members
are potential traditional politicians, their practices cannot be omitted when considering the

Belarusian case.

The research period included 5 separate stages. Since the registration point of each social
media account was different, the dates of these stages were unique for each political actor. It
was assumed that each political actor took them into account at least approximately when
developing digital communication strategies. In particular, the election period was frequently
discussed in scientific literature. It was decided to divide this stage into the start of the
campaign (the first month, testing various online practices) and the development of the
campaign (the second month, using established practices) in order to show more insights.
Next, there was a month of the post-election period, followed by a month of the routine period
after half a year pause (daily performance of professional duties). The development of events
in the post-Soviet region caused the inclusion of a month of the war period (special period or
crisis period). Importantly, each month presented only indicators of general statistics (e.g.
number of posts, number of interactions) in order to monitor the presence or lack of online
activity on the part of political actors. At the same time, deep analysis of content took place
on the 7 days basis within each of the months. These were specific days of its publication.
As a result, this division helped to show the most accurate elements of the online strategies

in Ukraine and Belarus.

As for the survey method, it was important to study not “changes,” but “state” (how is it?),
in order to capture the so-called “photo” of society at that moment (September 2023-April
2024). The questionnaires were distributed among 531 Ukrainians and 506 Belarusians
within their respective countries and abroad. They were prepared in three different languages:
Ukrainian (for Ukrainians), Russian (for Belarusians), and English (full translation). All
versions of the questionnaire were identical in terms of the proposed content. The general
scheme consisted of 16 single-choice questions and 3 multiple-choice questions for both
Ukrainians and Belarusians. Importantly, Belarusian political conditions led to the inclusion

of one additional question for representatives of this country (20 in total). There was another
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question regarding the general localization of survey participants. The rules of anonymity

were fully respected.

The time scale of work could not be defined literally. From the perspective of source analysis,
there was no universal starting point due to the description of historical developments. The
research process was completed at the end of January 2024, with some exceptions added later
that year. From the perspective of content analysis, the starting dates were the 2019 elections
in Ukraine and the 2020 presidential election in Belarus. They were considered as turning
points for the political and media systems of both countries. The end date was March 2022,
as the first month of the Russia-Ukraine war. From the perspective of the survey method, it
was conducted from September 2023 to April 2024. These dates followed the research
periods of content analysis. Enough time has passed for an objective assessment of political

communication via social media.

This PhD dissertation consists of introduction, 5 chapters, conclusions, bibliography, as well

as 12 appendices.

The first chapter provides a theoretical explanation of political communication. It includes a
variety of concepts: from the most fundamental to the newest ones. The history and
characteristics of political communication are presented, and the participants in the process
are described. In addition, it covers the issue of mediatization and demonstrates various types

of logic (e.g. political logic, media logic, social media logic).

The second chapter reveals the role of social media in political communication. It presents
the evolution of their definitions and types. Next, the focus is on the digital architecture of
Facebook and Telegram, or the main online platforms of this research. After that, social
media are considered from the perspectives of cyber-optimists and cyber-pessimists. Finally,
there is an identification of valuable elements in the already formed communication strategies
of political actors from different parts of the world. They are transformed into categories for

content analysis in Chapter 4.

The Ukrainian and Belarusian contexts are described in the third chapter. Among other

things, there are comparisons of political systems (transitional or hybrid regime vs.
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consolidated authoritarian regime) and media systems. Digital media are presented as
modifiers of media systems.

The fourth section compares the overall presence of Ukrainian political actors on Facebook
and Belarusian political actors on Telegram. Its main part is devoted to the content analysis
of these social media platforms. First, there are detailed results for various groups of political
actors and specific periods. Second, the author identifies general elements of digital

communication strategies in the two countries. They are also compared.

The fifth section concerns citizens of Ukraine and Belarus, who are the main consumers of
political messages on social media. It begins with a brief comparison of the two cultures. The

main part is devoted to survey results and their comparison across countries.

In summary, this research is the attempt to propose an international scientific discussion on
the topic of political communication via social media in post-Soviet countries, especially in
Ukraine and Belarus. It updates information on their political and media systems and reveals
their unique social media practices. Thanks to manual data collection, it is possible to
accurately analyze all posts of the political actors. There are no filtered gaps. Archival data
is included. Thanks to the unique methodology, it is doable to compare a large number of
political actors from opposing systems and from different social media platforms. The paper
shows more than a trending crisis period. It analyzes the poorly researched Telegram. The
first data on valuable correlations between consumption and political activity are presented
as well. This is the most comprehensive study on the topic to date. It can be seen as a first
step towards a larger research. It is even more valuable because of the comparative method.
The PhD dissertation is prepared in the field of social communication and media sciences.
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Chapter 1. Political communication

1.1. Theoretical basis of political communication

The political life of each country includes a variety of actors. They all have certain interests,
strategies, ideas for development, which often do not coincide. Hence, politicians try to
persuade their colleagues and enlist the support of voters, media criticizes them, citizens raise
their voice at demonstrations, etc. Politics can be about power, choice, legitimation,
participation and many other things®. All these interactions and goals are based on the process
of political communication. It is a subfield of the more general field of communication

studies.

Researchers of political communication have produced various definitions of it. The current
study proposes to divide them into several groups: 1) those created before 1997, or the launch
of a social network called Sixdegrees.com; 2) those created between 1997 and 2008; and 3)
those created after 2008, or the first Internet election in the United States (see more in Chapter
2). This approach differs from other variants in the scientific literature. It presents the chosen

term from the perspective of social media.

One of the first definitions of political communication was published in the work “Political
Behavior” in 1956. Eulau, Eldersveld and Janowitz were interested in analyzing “the process
of mediating relations between ruling institutions and voters.” The first researchers limited
the concept to a one-way flow of political messages?. In 2022, the discussion has already

turned into two-dimensional communication or even three-dimensional communication.

Wolton proposes his own definition where political communication is “the space in which
contradictory discourse is exchanged between three actors with the legitimate right to express
themselves in public on politics, namely politicians, journalists and public opinion by means
of opinion polls.” Elections are the point that ends one space of political communication and

starts another. This process ensures the operation of a democratic system?. On the contrary,

1 J.G. Blumler, Political communication, [in:] G. Mazzoleni, K.G. Barnhurst, K. Ikeda, R.C.M. Maia & H.
Wessler, The International Encyclopedia of Political Communication, Vol. 3, Wiley, 2015, p. 989.

2 B. Dobek-Ostrowska, Komunikowanie polityczne i publiczne, Wydawnictwo Naukowe PWN, 2006, p. 134.
% D. Wolton, Political Communication: The Construction of a Model, “European Journal of Communication”
1990, 5(1), pp. 9-28.
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Denton and Woodward are more strict in their wording. According to them, political
communication is a “pure discussion about the allocation of public resources (revenues),
official authority (who is given the power to make legal, legislative and executive decision),

and official sanctions (what are the state rewards or punishes)”*.

As for other old-media definitions, Manheim says that political communication is “the
creation, distribution, use and control of information as a political resource, whether that is
done by governments, by organizations like pressure groups or media, or by individuals™®.
Swanson and Nimmo see it as a strategic way “to influence public knowledge, beliefs and
action” related to political issues®. Finally, Pye thinks that it is “the flow of messages and

information that gives structure and meaning to the political process™’.

The second group of definitions pays more attention to details of political communication. It
opens with Ociepka and Ratajczak, who interpret the process as “the transmission of symbols
and meanings in which the actors of the political scene and citizens participate.” Their actions
should have a political purpose®. Meadow adds, ... political communication involves the
exchange of symbols and messages between political actors and institutions, the general
public, and news media that are the products of or have consequences for the political

system”®,

Perloff refers to political communication as “the process by which a nation’s leadership,
media, and citizenry exchange and confer meaning upon messages that relate to the conduct
of public policy”?. The connections that arise between them are summarized in a “golden
communication triangle”!. Graber also emphasizes the political effect of the message. She

states that political communication “encompasses the construction, sending, receiving, and

4 R.E. Denton & G.C. Woodward, Political Communication in America, Praeger, 1990, p. 14.

5 J.B. Manheim, All of the People, All of the Time: Strategic Communication and American Politics (1st ed.),
Routledge, 1991, p. 7.

¢ D. Swanson & D. Nimmo, New Directions in Political Communication: A Resource Book, Thousand Oaks:
Sage, 1990, p. 9.

" L.W. Pye, Political communication, [in:] V. Bogdanor (Ed.), The Blackwell encyclopedia of political science,
2nd edition, MA: Blackwell, Cambridge 1993, p. 442.

8 B. Ociepka & M. Ratajczak, Media i komunikowanie polityczne. Arboretum, 2000, p. 8.

9 S. Michalczyk, Komunikowanie polityczne, ,,Slask” Wydawnictwo Naukowe, 2005, p. 17.

10 R.M. Perloff, Political Communication. Lawrence Erlbaum Associates, 1998, p. 8.

11 B. Dobek-Ostrowska, Komunikowanie polityczne i publiczne..., op. cit., p. 153.
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processing of messages that potentially have a significant direct or indirect impact on

politics™*2,

In her definition, Shymanova expands the circle of communicating actors. She writes,
“Political communication is a process through which communication takes place between
the authorities, political parties, public organizations and movements, officials and the

population™?3,

Dobek-Ostrowska collects thoughts of other authors in her own definition. She explains the
process of political communication through its features. First, it is a part of natural
interpersonal communication. Second, it takes place in a specific communication space (she
mentions the information space). Third, it covers a specific community. Forth, it is formal
communication. Fifth, it uses all available communication channels (can be mediated or
direct). Sixth, it aims to transmit and exchange political messages between political actors
(policymakers) and citizens (who are affected by this policy), with the involvement of mass
media (present the policy). She also mentions two-way flow of messages (from actors to

citizens and vice versa) but this idea is developed later in this work*.

The third group of definitions is the most elaborated to date. Their authors consider political
communication after Obama’s Internet victory, which is a crucial event for social media
platforms. That year’s explanation belongs to Tuman. According to him, political
communication is “the discursive process by which political information is shared and

promotes awareness, ignorance, manipulation, consent, dissent, action, or passivity”®.

McNair writes that political communication is “purposeful communication about politics”
carried out by various entities. It includes: 1) communication performed by
politicians/political actors in order to achieve their goals, 2) reports, debate and other types

of communication about them in media, 3) communication of non-political figures addressed

12D A. Graber & J.M. Smith, Political Communication Faces the 21st Century. “Journal of Communication”
2005, 55(3), p. 479.

13 0. Shymanova, Teoretychni osnovy doslidzhennya politychnoyi komunikatsiyi, “Ukrainian national idea:
realities and prospects of development. Collection of scientific works” 2007, 19, p. 183.

14 B, Dobek-Ostrowska, Komunikowanie polityczne i publiczne..., op. cit., p. 155.

15 . S. Tuman, Political Communication in American Campaigns. SAGE Publications, 2008, p. 8.
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to politicians and political actors!®. Rush and Althoff interpret it “as a process whereby
relevant political information is passed from one part of the political system to another, and
between social systems and political systems”'’. Kalsnes translates the summary of
Stromback on political communication. The latter thinks about it as “the communicative
interplay among political actors, media actors, and citizens”*®, Emmer, Wolling and Vowe
try to look at the process by focusing on citizen participation. The authors interpret the
political actions (for example, voting or protest) as a message to the political system and

name it “a public form of political communication”?®.

Mancini identifies “power” as the main feature of the concept of political communication
and the main difference from the other types of communication. “It deals with the distribution
of power among different competing views, actors, and interests.” The author underlines
“power in society.” He states that political communication involves “exchange” to achieve a
result?®. Kenski and Jamieson define the concept as “making sense of symbolic exchanges
about the shared exercise of power and the presentation and interpretation of information,
messages or signals with potential consequences for the exercise of shared power”?!.
Furthermore, Schulz considers communication as political when “it relates to collectively

binding decisions on the distribution of scarce societal resources”?.

As before, Blumler refers to the messages “from, to, and about government (including all
attempts to influence it)” but argues that the boundaries of the concept have become more
flexible. He considers political communication research in terms of power perspective

(effects), systemic perspective (with interrelated levels and components), dynamic

16 B, McNair, An Introduction to Political Communication (Communication and Society) (5th ed.), Routledge,
2011, pp. 3-4.

7 R. Setyowati, F. Sadewo & M. Legowo, The Role of Political Communication in Anticipating Social Conflicts
Based on the Government Policy in East Java, Proceedings of Social Sciences, Humanities and Economics
Conference (SOSHEC 2017), 2018, p. 41.

18 J. Strombick, Makt, medier och samhdlle: en introduktion till politisk kommunikation, SNS Férlag,
Stockholm 2009, p. 31; B. Kalsnes, The Power of Likes: Social Media Logic and Political Communication,
University of Oslo, Oslo 2016, p. 19.

9 M. Emmer, J. Wolling & G. Vowe, Changing political communication in Germany: Findings from a
longitudinal study on the influence of the internet on political information, discussion and the participation of
citizens, “Communications” 2012, 37(3), p. 238.

20 B. Badie, D. Berg-Schlosser & L. Morlino, International Encyclopedia of Political Science, SAGE
Publications, 2011.

2L K. Kenski & K.H. Jamieson, The Oxford Handbook of Political Communication, Oxford University Press,
Oxford 2017, p. 5.

22 \W. Schulz, Political communication in long-term perspective, “Political Communication” 2014, p. 63.
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perspective (technological, organizational, political system and other changes that influence
political communication systems), and normative perspective (norms of organization and

realization of political communication)?.

Norris says, “Political communication is an interactive process concerning the transmission
of information among politicians, the news media, and the public.” She identifies three types
of its operation: 1) from governing institutions to citizens (downward), 2) among politicians

(horizontally), 3) from public opinion to authorities (upward)?.

Baym explains the division of political communication study into three theoretical
paradigms. One of them considers communication as a function of a political system with
particular attention to “input variables and outcome effects,” and the process of
“transmission” of messages. Second paradigm views communication as interaction, or social
action. It emphasizes its dynamics and focuses on “transaction between and among actors.”
Third paradigm is about communication as culture. It plays a constitutive role in shaping the

political system, political processes, behavior, etc.?.

Summarizing all these definitions, it is clear that most authors focus on interaction

29 ¢ 99 Cey

(“interactive process,” “pure discussion,” “discourse,” “discursive process,” “interplay,”
“exchange,” etc.) in political communication. “The fundamental role of [it] is to prevent the
political debate from closing in upon itself.” It can be achieved by diversifying political topics

and by establishing political flexibility?®.

There are other characteristics of the process. For example, the boundaries of political
communication are formulated by economic structures, technologies and everyday practices
(creation, distribution and consumption of the product). Its elements and basic
communication technologies constantly evolve together with relevant media developments.
It covers those organizations and spheres that are affected by politics (almost everything and
everyone). It is integrated in the specific media ecology. Political communication has deeply

23 J.G. Blumler, Political communication..., op. cit., pp. 989-999.

24P, Norris, Political Communication, “International Encyclopedia of the Social & Behavioral Sciences” 2015,
p. 342.

25 G. Baym, Political communication, [in:] G. Mazzoleni, K.G. Barnhurst, K. Ikeda, R.C.M. Maia & H. Wessler,
The International Encyclopedia of Political Communication, Vol. 3, Wiley, 2015, pp. 169-179.

% D. Wolton, Political Communication..., op. cit., p. 21.
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normative “patterns and practices” (have consequences in democratic countries). Moreover,
it relies on a structured but shifting “politics-media axis” (institutions with different goals

and logics are interdependent and involve interactions)?’.

The process is “a mix of public and personalized communication, mass media and social
media, established and non-established communicators.” There is no longer a clear line
between serious messages and entertainment. Political communication is also affected by
globalization?. Political leaders and activists can appeal to the international community
without any obstacles. Changes in one political communication system may affect such kind
of a system in another part of the world. Furthermore, it is the constant process with a

particular focus on election periods.

Political messaging can still take the form of “interpersonal communication” (e.g. one-to-one
discussions, by emails, etc.), or “group networks” (Facebook posts, local meetings, etc.)?°.
Political communication is also related to mass communication because, for example,
politicians often send their messages to masses through newspapers, radio and TV.
Moreover, their communication through social media is characterized by some elements of
this process. Mass communication includes: 1) “unrestricted access” (available to the general
public), 2) a one-way flow of information, which is “central-peripheral in terms of
geography” and “asymmetrical in respect of elite-popular relations,” 3) “near immediate
contact” with a large number of people inside and outside the country, 4) ability to monitor
it, 5) selection or allocation of public responsibilities, 6) anonymous, impersonal and
voluntary relations between “senders” and “receivers,” 7) very homogenous and predictable

patterns of perception by individuals, 8) standardization of content, 9) the result of work of

complex organizations®,

Another concept related to political communication is strategic communication. Strombéack

and Kiousis define it as ‘“organizations’ purposeful management of information and

27 ].G. Blumler, Core Theories of Political Communication: Foundational and Freshly Minted,
“Communication Theory” 2015, 25(4), p. 426; G. Baym, Political communication..., op. Cit., p. 170.

28 F, Esser & B. Pfetsch, Comparing Political Communication, [in:] D. Caramani (Ed.), Comparative Politics.
Fourth updated edition, Oxford University Press, Oxford 2017, p. 2.

29 P. Norris, Political communication, [in:] D. Caramani (Ed.), Comparative politics. 3™ edition, Oxford
University Press, Oxford 2014, p. 319.

30 D. McQuail, Mass Communication, [in:] G. Mazzoleni, K.G. Barnhurst, K. Ikeda, R.C.M. Maia & H. Wessler,
The International Encyclopedia of Political Communication, Vol. 3, Wiley, 2015, p. 690.
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communication to reach political objectives it has set out for itself.” According to their

99 ¢¢

article, there are “vote-seeking,” “policy-seeking,” and “office-seeking parties” who use this
type of communication®.. Hence, it can be assumed that strategic communication is an
integral part of political communication. Every politician or protester with certain ambitions

develops it in order to succeed.

There are at least three functions of political communication. First, it reveals new problems
as they arise. Second, it includes them in the political agenda. Third, if parties find consensus

on these issues, it is easier to exclude them?2.

The process of political communication may take place at “a microlevel (units),” “a
mezolevel (institutions),” and “a macrolevel (society as a whole)”®. Political communicators
(1), languages, symbols and techniques (2), media (3), audiences (4), effects (5) are the
elements of the framework proposed by Nimmo®*. There is also another division, where one
of the levels consists of political, cultural, economic environment and various social systems.
Second level includes political and media organizations, or “political advocates of all kinds.”
Third level — political and journalistic mediators, communicators. Forth level — production
of the content. Fifth level — citizens (diverse and heterogeneous)®.

These multiple levels cannot be considered separately. There are various interrelationships
existing between them. If there is a decision to take only one actor, this can lead to possible
mistakes and misunderstanding of the process of political communication®®. For example,
not all politicians are able to convey messages to their audience with the desired effect. They

use services of a press secretary, hire entire communication teams that can be their mediators,

81 J. Strémbick & S. Kiousis, Strategic political communication in election campaigns, “Political
Communication” 2014, p. 111; K. Strem, A behavioral theory of competitive political parties, “American
Journal of Political Science” 1990, 34, pp. 565-598.

32 D. Wolton, Political Communication..., op. cit., p. 21.

33 B. Dobek-Ostrowska, Komunikowanie polityczne i publiczne..., op. cit., p. 155.

3 D. Nimmo, Political Communication Theory and Research: An Overview, “Annals of the International
Communication Association” 1977, 1(1), p. 442.

% J.G. Blumler, Core Theories..., op. cit., p. 426; J. G. Blumler, The Shape of Political Communication, “Oxford
Handbooks Online” 2015, p. 48.

3 |bidem, p. 48.
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etc. In addition, the direction of the process may change. Citizens can send their messages to
the government through vox pops®’ conducted by media organizations.

Communication between actors of the same level (e.g. government officials — government
officials) is called “horizontal.” On the contrary, “vertical” communication takes place

between representatives of different levels (e.g. government officials - citizens)®,

There are various categories of actors in political communication. The author of this PhD
dissertation generalizes the first one as political actors. Other researchers can also present it

29 ¢ 99 ¢¢ 99 ¢¢

as “politicians,” “political parties,” “ruling institutions,” “government” or “government

99 ¢¢ 99 ¢c 99 ¢¢ 29 ¢ 29 ¢C

institutions,” “official authority,” “nation’s leadership,” “officials,” “policymakers,” “public

99 ¢y

organizations and movements,” “institutions,

99 ¢¢

organizations like pressure groups,” etc.

McNair includes political parties, public organizations, pressure groups and even terrorist
organizations in the category of political organizations. It is the equivalent of the category of
political actors presented in the current research. He defines them as “those individuals who
aspire, through organizational and institutional means, to influence the decision-making
process.” Authorities use their power to promote necessary policies. In contrast, opposition

tries to create obstacles for their implementation and offers alternatives®.

The author defined all the above terms. Political parties consist of a group of people united
by ideology and organizational structure. They have certain goals that can be achieved
through communication with other actors. For example, they need to explain their ideas to
colleagues or citizens in order to achieve necessary support. Public organizations are
considered as “non-party organizations with political objectives.” Their goal is to raise
socially important issues and agitate for their solution. They have access to media due to the
popularity of their opinion in society. Other non-party actors are pressure groups. However,
sometimes they can transform into “green” parties that continue to be established in different

countries. Pressure groups tend to focus on a single problem. Moreover, they are very

37 The opinions of people recorded talking informally in public places; a broadcast for radio or television in
which people going past in a public place are asked their opinion on a particular subject (Cambridge Dictionary,
Vox pop).

3% M. Ostapenko, Politychna komunikatsiya: teoretychni aspekty doslidzhennya, “Political Management” 2012,
#3, p. 142.

39 B. McNair, An Introduction..., op. cit., p. 5.
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political in their objectives. They can communicate with other actors through advertising and
public relations. Terrorist organizations are also perceived as non-party entities. They try to
achieve their political goals through violence (terror attacks). Terrorists need media attention
in order to spread their messages to a wide audience. Press conferences, press releases, leaks

and even acts of aggression are considered as means of their communication®.

Nimmo proposes a category of political communicators. It is based on Lasswell’s views, who
distinguished propagandists, principals, and laymen. The author transforms them into
politicians, professional communicators, and activists. A politician can act as a party
representative seeking political power, or as an ideologue of changes (through reforms or
revolution). Both positions require communication skills**. A journalist or a promoter (press
secretary, political consultant, etc.) is referred to as professional communicators. They act as
mediators in order to help politicians with communication (advancing their interests). Third
group consists of other political activists (opinion leaders and spokespersons for interest

groups). They share their personal opinions on the situation with the audience®.

Ganzhurov classifies head of state, parliament, government, judiciary, local governments and
others as institutional actors of political communication*®. Akayomova refers to Dahl, who

singled out ruling actors, and those who claim power*,

Political actors use communication in order to take control of power or legitimacy*. The
process can include manipulations and strategic calculations, as well as elements of “passion,
responsibility, and proportionality””*®. Charismatic communication skills play an important

9 ¢

role. There are several types of them: “political initiative and creativity,” “communication

40 Ibidem, pp. 5-9.

41 D. Nimmo, Political Communication..., Op. Cit., pp. 442-443; E. Katz & B. Danet, Communication between
bureaucracy and the public, [in:] I. Pool & W. Schramm (Eds.), Handbook of communication, Rand McNally,
Chicago 1973.

42 D. Nimmo, Political Communication..., Op. Cit., p. 443.

43Y. Ganzhurov, Politychna komunikatsiya: problemy strukturyzatsiyi, “Political management” 2004, #2, p.
125.

4 A. Akayomova, Politychna komunikatsiva yak protses vzayemodiyi politychnykh sub’yektiv, “Political
management” 2011, #1, p. 89.

4 T, Sheafer, S. R. Shenhav & M. Balmas, Political actors as communicators, “Political Communication”
2014, p. 211.

4 J.G. Blumler, Core Theories..., op. cit., p. 433; R. van Broekhoven Vocation vs. mediatization, Paper
presented to Workshop on the Mediatization of Politics, London School of Economics, 2014; M. Weber Politics
as a vocation, Lecture delivered at Munich University.
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initiative and creativity,” “cooperation with journalists,” “cooperation with politicians,” and

“rhetorical and dramatic abilities.” Another significant factor is rhetorical skills*’.

The author of this PhD dissertation has decided to choose the name “political actors” due to
the specific nature of the research. Political life of Ukraine is mostly represented by
traditional politicians. However, the situation in Belarus includes various types of
participants. The unrecognized President Lukashenko is one of the few traditional Belarusian
politicians in the current work. Representatives of opposition are political activists who have
never been in power before. There are also bloggers in Belarus and Ukraine with blurred
boundaries of their political communication. Hence, the accepted definition of the category

is an umbrella term that encompasses all possible variants.

Media is the second element of the process. The other scholars define it as “journalists,”
“media actors,” and “news media.” They also describe it in the form of “news reports,
editorials, and other forms of media discussion of politics.” According to Ganzhurov, mass

media are functional actors of political communication®.

McNair takes a different approach. His category “media organizations” consists of “print,
broadcasting and online channels.” The latter includes websites, blogs and social media in
the context of political information. The main functions are the transmission of political
messages created outside media organizations, and sending of those prepared by different
producers (journalists, bloggers, etc.). As can be seen, he views the media first in terms of

technology and then people®.

If the event is not covered by the media, it does not exist. Media information could not be
neutral, but full of value judgments. There are three different types of reality: 1) objective
(actual event), 2) constructed (produced by media), 3) subjective (perceived by people)®°.

Political messages reach consumers after being processed by certain actors. For example,

47T, Sheafer, Charismatic Skill and Media Legitimacy, “Communication Research” 2001, 28(6), pp. 711-736;
T. Sheafer, Charismatic Communication Skill, Media Legitimacy, and Electoral Success, “Journal of Political
Marketing” 2008, 7(1), pp. 1-24; T. Sheafer, S. R. Shenhav & M. Balmas, Political actors..., op. Cit., pp. 217-
218.

Y. Ganzhurov, Politychna komunikatsiya..., op. cit., p. 125.

4 B. McNair, An Introduction..., op. cit., pp. 10-11.

0 lbidem, p. 11; L.L. Kaid, J. Gerstle & K.R. Sanders, Mediated Politics in Two Cultures: Presidential
Campaigning in the United States and France. Praeger, New York 1991.
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journalists choose the best news from their own subjective point of view. They need to keep
in mind their ratings, on the one hand, and their image, on the other hand. Propagandists
manipulate information in accordance with their goals. It is also difficult to check the
authenticity of the video uploaded to social media by ordinary people (so-called, citizen

journalism). Therefore, the final product may differ from the actual event.

Nimmo emphasizes three types of media that transmit political communication: 1) mass
media (can cover a large number of people), 2) public organizations (create opportunities for
internal and external communication), 3) interpersonal or face-to-face (informal, two-way
dimension)®’. The same classification is presented by Rush®2. Furthermore, Salgado
identifies mass media, social media (social interaction on the Internet) and individual media

(“primarily used to communicate and express the views of individuals”)®3,

Political communication can take mediated and non-mediated forms®*. If the transmission of
information from political actors to citizens or vice versa is checked and controlled by
journalists or other communicators, it is indirect or mediated form of communication. If
nobody interferes in this process, and the actor has the opportunity to provide an information

in accordance with his/her vision, it is direct or non-mediated form.

This research is focused on social media. Therefore, there are three options for applying the
category of media. First, use the technology-oriented approach, as McNair did. Second, pay
attention to social media owners and their established rules (more in Chapter 2). Third, since
social media represent online, direct or non-mediated form of communication, then this
category can be completely omitted. In essence, this is the core of a new version of political
communication. Nonetheless, the third option does not exist in its pure form.

The third element of the process is citizens. They appear in other definitions as “voters,”

” “public,” “individuals,” "

“non-politicians, the population,” “general public.” Ganzhurov

51 D. Nimmo, Political Communication..., op. Cit., pp. 445-446.

52 B, Dobek-Ostrowska, Komunikowanie polityczne i publiczne..., op. cit., p. 142.

%3 S. Salgado, The media of political communication, “Political Communication” 2014, p. 273.
% |bidem, pp. 280-281.
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identifies them as social actors (individuals and different social communities)®®. Akayomova

refers to Dahl, who includes politically active and apolitical parts of the population®®.

Some authors describe citizens as “public opinion,” or, more precisely, “public opinion by
means of opinion polls.” According to Wolton, it must be addressed by actors. Public opinion
helps politicians gain knowledge about possible outcomes of their actions. Journalists use
opinion polls to support their arguments in disputes with politicians. Opinion poll

organizations construct democracy through it®.

McNair calls the category as “citizens,” but explains it as “audience.” According to him,
political communication would not be relevant without this element. The main goal of
various actors is to persuade (to affect) citizens who are their audience (can be broad or
narrow)®8. In addition, citizens do not only passively consume political information. They

can produce their own content (messages), or reactions (comments).

Nimmo writes about “audiences of a public variety” with special attention to “public
opinion.” It consists of three types: 1) “popular opinion” (summary of individual opinions),
2) publics opinion (includes different interests), 3) “mass opinion” (measured or intuitive

consensus on specific issues)®°.

The category of citizens/audience is represented in this PhD dissertation by Ukrainians and
Belarusians. One of the research aims is to determine the possible correlations between
political messages and citizens of the two countries (their knowledge, participation, etc.), or

their absence.

The author summed up all the definitions, characteristics and actors in his own one. The term
should be suitable specifically for this PhD thesis. In the paper, political communication is
understood as a strategic process of creating, controlling, and transmitting information from
political actors to citizens via social media in order to achieve their goals. The notions of

exchange or interaction are excluded due to certain features of communication of Belarusian

5Y. Ganzhurov, Politychna komunikatsiya..., op. Cit., p. 125.
% A. Akayomova, Politychna komunikatsiya..., Op. cit., p. 89.
5" D. Wolton, Political Communication..., op. cit., pp. 20-21.
%8 B. McNair, An Introduction..., op. cit., p. 10.

9 D. Nimmo, Political Communication..., op. Cit., pp. 446-447.
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political actors on Telegram. Although they offered options for sending feedback, not all of
them enabled the function of comments during the period of research.

1.2. Historical development of political communication
1.2.1 History of political communication research

Scholars usually mention two significant dates in the history of political communication
research. The 1940s, when Paul Lazarsfeld worked at Columbia University on the effects of
propaganda, are seen as a starting point®. There are also the 1970s, when it was recognized
as a separate area of research. During this time, the International Communication Association
and the American Political Science Association established departments of political
communication®®. However, the interest in the field can be traced in much earlier periods.
For instance, public opinion helped the ancient Greeks in the management of their city-
states®?. Aristotle viewed rhetoric as “a faculty of considering all the possible means of
persuasion on every subject” (in Hobbes translation)®®. His well-known elements: Ethos
(credibility of the speaker), Pathos (emotions) and Logos (logical appeal) are still the basis
of every public speaking course. Other class